P.78

P.75

P.80

VIRTUAL HEALTH

HR PROFESSIONALS

VIDEO ENTREPRENEUR

visits rapidly pulse during
social distancing

planning ahead for
uncertain times

in on ground floor of virtual
open houses

SOUTHWEST
F LO R I DA’ S
BEST VIEW
OF BUSINESS

REAL

E S TAT E

REC OVERY
M A R K E T S R E A DY
FOR REBOUND
P.36

P.36

P.44

$4.95

J U LY 2 0 2 0

REG IONA L
EC ONOMY
WORKING

TO SHAKE
G R A S P O F PA N D E M I C

J U LY 2 0 2 0
S PA C E S

By Susan B. Barnes

PAGE

14



The building’s
public spaces engage
elements of
nature.

ceiling in the lobby’s seating area. Designer
furnishings from Adriana Hoyos and a custom-made, 96-inch-by-66-inch piece of art by
artist H. Scott from RFA Decor in Boca Raton

add the finishing touches to the space. The price tag for the

Crafting
The Kraft

interior furnishings within the public spaces totaled $25,000.
Woodhouse said that the aesthetic of the building’s public
spaces is a nod to biophilic design, which engages elements
of nature.
“That natural flood of lighting that you get in the atrium

Even before permitting was finalized in 2017, a team

space was a big element to the design,” she says. “Using nature

of architects, contractors and designers from The Clive

to work to your design, to showcase that cantilever wood and

Daniel Home—Hospitality Division began drawing,

the emulated stone flooring throughout—it captures the feel-

sketching and presenting ideas on how to make all of the

ing of nature and wood and texture together.

different elements work together in the public spaces at

“It’s neat how all those elements work together,” Wood-

The Kraft Office Center, 3530 Kraft Road in Naples.

house adds.

“In the initial meetings, we all met as a group and, di-

Of the projects she has worked on, The Kraft Office Center

rectionally, we were given the same parameters: This is

is among Barrera’s favorites.

going to be a modern scape inside and out—clean—and

“To have the opportunity to make it timeless and modern,

we were all to be in synergy from the outside to the in-

and the owner gave us freedom on design, made it really fun,”

side,” explains Nancy Woodhouse, IDS, associate ASID.

she says.

“That was the goal.”

“Lobbies are no longer entrances into buildings,” says

Clive Daniel’s team, including Woodhouse and in-

Woodhouse. “They are our first chance to convey that first im-

terior designer Adnilem Barrera, was charged with

pression of the entire space and what clients are moving into.

designing the public spaces—65,000 square feet in to-

It’s design, but there is more to it than picking a sofa and pret-

tal—of the Class A office building that includes medical

ty fabric.”

practices and attorneys among its occupants.

For their design of The Kraft Office Center’s public space,
in 2019 Clive Daniel Home was awarded the Collier Building
Industry Association’s Sand Dollar Award, Interior Design of

see in an office building,” says Woodhouse, referencing

the Year—Commercial (under $100,000), and a Lee Building

Gutter Credit

“We knew that it had to have a certain appeal and a
little creative twist on it that you wouldn’t normally
the cantilever wood that extends from a wall across the
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Industry Association Summit Award.
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